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October Tale from the Trail – Financial Aid  

Fall has just started, and the new season is already painting our trails in beautiful 
autumn colors. As we travel around making our visits, we can witness the seasons 
changing, the weather getting colder. Unfortunately, not everything sounds as magical 
as that! During our travels this past September, we encountered many uncomfortable 
situations when our evaluators inquired about tuition and financial aid.  

We always encourage that the admissions representatives leave all the 
information about financing education to the school’s Financial Aid Department or 
financial aid specialist, to explain and advise. However, we have noticed that, a lot of 
times, this is not what happens:  

"Later on, in the interview, Ryan (admissions representative) told me that I 
should focus on getting my parents' financial information and that I should focus on 
the parent with the worst credit."  

Being helpful is something that comes naturally. We are good people; we want 
to help! However, admissions and financial aid representatives should avoid at all costs 
coaching students on what information they should put on their applications.  

“I told Bruce I needed to find out how much tuition was and he said that their 
financial officer would discuss tuition with me as well as tell me what I qualify for. He 
later said that in order to give me an accurate tuition estimate, they need to be able to 
look at my financial situation and see what I qualify for. I was not allowed to meet with 
Financial Aid unless I gave them my Social Security number, so tuition was not provided 
to me.”  

Ideally, a first conversation about financial aid options should happen during the 
first interview with the student. And admissions representatives should not ask a 
prospective student to apply, enroll or provide their Social Security number in order to 
meet with the financial aid specialist.  

“I asked Tyler how I could qualify for financial aid. He informed me that it was 
based on income and that because of my age, they needed my parents' financial 
information. I told him I hadn't talked to my parents in two years and he replied that I 
needed to get them involved because I was under 24. I then asked if it was possible for 
me to meet with someone from the Financial Aid department, but he said I would not 
be able to meet with them until after I enrolled.”  

Scenarios like that happen surprisingly often. And we understand the impatience 
to complete an application. It’s an exciting moment! Nonetheless, representatives must 
be prepared to face resistance at that point, and have a strategy on how to proceed 
without putting too much pressure on the prospective student.  
 



And what about you, do you have an uncommon financial aid tale to tell us 
about?  

 
*** 

Blog Post for Coleman University 
The best of Coleman’s Cybersecurity Program 
 
If you are considering a career in cybersecurity, Coleman University has the 

perfect program for you. At Coleman University, we offer a Cybersecurity program that 
prepares you for the industry and the challenges of today. In this program, you will 
learn how to protect against web threats, create secure networks and even how to hack 
so you can have a better understanding of how the hackers think and act. 

 
Companies’ awareness of how crucial it is to protect their information and their 

clients are increasing every year. When data branches happen, it is easy to have 
important information exposed, such as Social Security Number, Credit Card 
Information, Bank Account information, etc. And they want to avoid that at all costs. 
It’s bad for their business, it’s bad for their image. That’s why cybersecurity is booming 
and will be reaching even greater heights in the future, creating thousands of job 
positions and opportunities for professionals. 

 
As government agencies and private companies make cybersecurity a priority, 

opportunities in that industry arises.  At Coleman University, the Cybersecurity program 
coursework is focused on networking concepts, server interfaces, network security, and 
more. Coleman graduates enter the workforce with the right skills to help make the 
Internet a safer place. 

 
If you want to learn more about what makes this program the best one for your 

future career, you can find below a list of five reasons why Coleman University is the 
best place for you to get your Cybersecurity Degree: 

 
You will have access to the most up-to-date information. 

 
It is critical that cybersecurity professionals are up to date with all the technology, 

especially, nowadays, with all the changes that are happening in such a fast pace. At 
Coleman University, we have the latest software and hardware packages, keeping the 
students in tune with the latest trends and new developments. 

At Coleman University, we build a curriculum that will cover everything that our 
students will need to enter the workforce well-prepared. 

 
You will be given foundational knowledge about cybersecurity. 



 
It’s our goal that all the students learn various processes and technologies that 

are necessary to succeed in a career in cybersecurity. Students will start with four 
preparatory classes that will introduce them to the core tenets of cybersecurity.  
 
You will learn multiple skills. 

 
At Coleman University Cybersecurity program, students learn how to be 

prepared to work in an industry that is dynamic and has multiple facets. For that to 
happen, they must learn a variety of skills and cover different subjects and technologies, 
such as multiple operating systems and cloud technologies.  

 
As part of Coleman’s University program, you will have: 

 
• An in-depth understanding of operating systems, networks, virtualization 

software. Since cyber-attacks happen across different operating systems (OS, Windows, 
LINUX, etc.), you must possess a thorough knowledge of how these operating systems 
work. Though used to accomplish the same general tasks, operating system coding can 
be very dissimilar. As a result, a cybersecurity expert must know how each system 
works, including the weak, exploitable points that hackers may target. 

 
• Proficiency with LINUX coding language. Since in-house security software 

development is an important part of an organization’s security policy, one must possess 
the skills and knowledge to safeguard valuable information through effective coding. 
Oftentimes, data breaches are the result of small vulnerabilities overlooked by 
programmers who lack the understanding of data security measures. Though the 
average college computer science program may touch upon it briefly, many 
programmers lack the skills to properly address coding flaws that safeguard against 
attacks. That is where the Cybersecurity program from Coleman University comes into 
play. 

 
• Advanced network to network connectivity. Through classes like NET 260 

Linux Network Administration and NET 225 Introduction to CISCO Networking, 
students will be introduced to network security issues, including authentication, attacks, 
malicious code, remote access, web and email security, wireless networking, instant 
messaging, network devices, network security topologies, cryptography, and disaster 
recovery. These classes include both theory-based and hands-on training to develop a 
fundamental understanding of how computers communicate. 

 
• Cloud technologies. Through the use of virtualization, Coleman University 

utilizes a strategic technology that forms the basis for private and public cloud systems 



and reduces overall IT cost. Students will learn virtualization architecture, platforms, 
and technologies that will prepare them for a career in network management. 

 
Career Growth. 

 
The cybersecurity industry has many different career fields. And, since every 

company needs to protect their information and can employ a cybersecurity expert, the 
possibilities range from careers in law enforcement to Fortune 500 companies.  

 
According to the Bureau of Labor Statistics, information security jobs are 

expected to grow at a rate of 36% by 2024. And, as we become more and more 
dependable on technology to deal with all our data, the threats become greater and so 
does the necessity of an expert to make the web safer. 

 
Coleman University provides all current students and graduates with job 

placement during all their lives through the Career Services department. Also, Career 
Service representatives are available to assist you on your career moves. The 
representative can review and critique your resume, perform a mock interview, and 
other services that will help students and graduates to find the right job for them. 

 
Small classes and inverted curriculum. 

 
At Coleman University, we have small classes. That way we can focus on a hands-

on education, in which students’ participation is highly encouraged. Also, our inverted 
curriculum enables students to receive their career training first. Making it possible for 
them to become a qualified IT-professional in a matter of months. 

 
 
 
It is expected that the cybersecurity industry is going to keep on growing for the 

next years since we are relying more on technology to handle personal and confidential 
data. Considering this, even the smallest possibility for data branches are dangerous and 
scary, and here is where the cybersecurity expert becomes indispensable. 

 
To build a successful career in cybersecurity it is crucial to have multiple skills 

and deep knowledge of trends and operating systems. At Coleman University, you can 
learn everything you need to become a cybersecurity expert and build a successful career 
in the industry.  

 
 
 



Blog post for Evinex and clients 
 
7 web design mistakes you should avoid 
It’s hard to find a company today that doesn’t have a website. This is probably one of 
the first things a potential customer looks for when they want to know more before 
they spent their money. So, your company’s web design must be flawless.  
 
Even though this seems like an obvious idea, it still doesn’t happen due to some very 
common mistakes people make when designing a website. 
 
Your company’s website is the place where you can put all the information people 
need to know about your business and what you’re selling. It is also one of the most 
important channels to connect with your user or customer. Nowadays you can even 
have online chats and other platforms that can help your customer service in so many 
levels. So, it is only obvious that everything must work properly, but you can still find 
some awful mistakes that can completely drive your customer away with no second 
thought. 
 
Think about it. Your company’s website is a major touchpoint. It must help your 
brand to stand out and gain more advocates, and it can also help you to spread the 
word about your business. Any mistakes can have exactly the opposite effect. And 
those can last long. 
 
From a marketing and customer experience point of view, your company web design 
should be an extension of your brick-and-mortar store, if that’s your case. In other 
words, your website is the extension of your corporate identity. Everything you put 
there is a reflection of your business identity, your core values and mission. If this 
page doesn’t have a channel to talk with your customers, it shows that your brand 
doesn’t want to talk with them. If it’s not updated, it shows that you may not update 
anything else. If it doesn’t have enough information, it can show lack of effort when 
telling your customer about you, or that you don’t care about leaving your customer in 
the dark. One way or another, it can only result on bad image for your brand. And we 
believe that’s not your goal. 
 
It’s possible to find some common mistakes in web design, some can be called a blast 
from the past. That still makes their way into our modern lives, but some designers or 
business owners are afraid to let go. Others are due to poor testing and hurry to get 
stuff done. Either way you need to be prepared to notice and avoid them. The sooner, 
the better. 
 



We made a list of some of the most common and annoying mistakes you can make 
when designing a webpage, and most importantly, how to avoid them.  
 
Don’t ever contact me 
This one gets the first place in this list. Customers can get really annoyed when they 
can’t get in touch with a company. Sometimes, it’s so hard to find a phone number or 
e-mail address that it seems that the company does it on purpose, so no one can find 
them. 
 
Can you imagine how bad it would be: an interested user come to your company’s 
website, makes a very expressive purchase and when they hit the checkout, nothing 
happens. This person wants to contact your customer service and happily finish their 
big purchase, so they look for a way to easily and quickly talk to someone. They look 
for an online chat… there’s none. They look for an e-mail… there’s none. They look 
for a phone number… there’s none. They look for your Social Media channel, and it 
looks like no one has been there for ages. Finally, they google your company’s name 
and a lot of complaints about the same issue come up. Now what you think is going 
to happen? What would you do? 
 
You can trust that your customer can really need your product, and that they will wait 
for you and understand your reasons. But that’s really a risk you want to take? 
And there’s also the complaints about a service or an order. Customers want that kind 
of issue addressed right away. So you must not let them get frustrated because you’re 
hard to reach. Word of mouth is still one of the best marketing advertisements, and 
nowadays a bad review can spread quickly on the internet, making all your other 
marketing efforts lose their value. 
 
Make yourself easy to reach and don’t challenge your customer to find a way to 
contact you. If they want to get in touch, it must be easy and effortless on their side. 
 
Your contact information must be visible on every page of your website, just a glance 
and a quick click away. Some companies even have a popup with a telephone number 
that appears every time you are unable to finish some action. That’s a great way to 
show you care, and that you are open to customer’s contact anytime. 
 
One golden rule is: don’t annoy your customer by any means. 
 
Error pages and dead ends 
You don’t want to annoy your user, and you don’t want to frustrate them either. Error 
pages and broken links can be very frustrating, particularly if your user wants to solve 
something quickly and ends up taking a long time to finish any action. And that’s the 



case most of the times. That alone can be a reason for your customer to leave your 
page and never come back. They will probably look for some other company that can 
give them a better service. 
 
Make sure your website has no dead ends. That every clickable button is working 
properly, and if you need to put down a page for some reason, explain that to your 
user and put it back to work as soon as possible. 
 
Loading slowly 
Users don’t usually wait a lot of time for pages to load completely. If it’s taking longer 
than they expected, it’s taking too long. And they will leave. 
 
Slow pages usually happen when there are too many heavy pictures, videos or 
animations. Which the users usually see as a waste of time, if it’s not done properly 
and in tune with your brand’s strategy. 
 
You can and should put all of that on your page if there’s a reason for it. But always 
verify that it’s not taking a long time to load and scaring away your users. 
 
If you have a video, make sure that your customers are interested on that, and that 
they wouldn’t rather just go straight to your website text content. If they are not that 
interest on the video, you might be losing money and prospects. 
 
Too many fonts and colors 
To be appealing, a webpage must be easy on the eyes and have a concise content. 
Simple as that. 
 
Avoid mixing different fonts with different sizes. Using colors that are too bold, or 
weird, and can give your user an unsettling sensation, that can make them leave the 
page without even reading your content properly and getting the information you 
want them to get. 
 
Everything you put on your website must be thought and prepared with 
responsibility. The final product must be appealing and comfortable, it needs to make 
people feel that they want to stay and discover more about this company. 
 
Orphan pages 
Every page on your website must have a link to your homepage. That creates 
opportunities for your business, because more people can know about your services 
and also, your customers don’t feel trapped on your website. They don’t feel like if 
they click somewhere, they will never find their starting point again. 



 
The thing is, everything that your user want to do on your website must be easy and 
stress free. As we already talked before, the most important thing is to make your user 
happy. Not frustrating them, not annoying them. And this is quite simple, most of the 
times. 
 
With an easy link to your homepage every step of the way, a customer can send a link 
to friend, and this friend can easily know more about your business’ products and 
services. They can discover more about you and maybe relate to your core mission 
and values, creating a relationship that can develop a great number of sales. 
 
The sound of music 
Remember earlier when we talked about “blast from the past”. This is it. A while ago 
someone had a great idea of putting background music on websites, but that never 
looked like something users enjoyed.  
 
Usually, people don’t like having a loud sound coming out of their computer as a 
surprise. Most of the times, they are not expecting it and it can be really annoying. 
Particularly when you don’t know how to turn it off, can’t find a button or are 
listening to something else. 
 
Be careful to consider something like that for your page. Think if it really makes sense 
and always talk to your web designer, this professional will probably be your best 
advisor and advocate. To know your user profile is also a good way to go. Understand 
what they expect, how they are going to feel. But a good advice is: less is more. And 
that applies for your web design. 
 
Not testing 
Test it, test it, test it. To notice errors and areas that you can improve, you must 
always test your website. Every week, at least. 
 
Most of the mistakes we mentioned can be avoided by carefully testing a website. 
That’s the easier way to discover page errors, orphan pages, weird fonts, and so on.  
 
Another way to go is asking your user about their experience, doing a quick survey 
when they arrive on your webpage. Opinions and reviews can be very helpful and 
help you understand why people are not engaging or staying long enough on your 
website. 
 
 



Now it’s your turn, tell us what you think that is a major “no” on web design and how 
to avoid it. 
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